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Dear Colleagues:
This time last year, SDFEI’s incoming
President promised to concentrate on increasing the role of the chapter’s great Sponsoring
Partners; on increasing membership; on studying the success patterns of other top FEI
chapters; and on waiving FEI fees in order to
provide relief to new members, among other
things.
Guess what: it’s happening!
We know that SDFEI's mission is to be the
premier organization for financial executives
in the San Diego area, promoting fellowship
and interaction among its members via active
programs to enhance their professional
knowledge and qualifications, and our 201617 Chapter Board is implementing a plan targeted to build the membership large enough
to accomplish that mission and to successfully
complete its work for you.
We begin with the recently heralded “CFOs
of the Year”. Thanks to the cooperation of the
national FEI, those financial executives are all
receiving invitations to join FEI on a complimentary basis for this year, thus providing
them the chance to attend local dinner meetings, commencing with the September 21st
“Dinner with Dr. Krippendorff”.
(continued on page 5)

SDFEI To Meet Kaihan Krippendorff
Dr. Kaihan Krippendorff, author of
Outthink the Competition, leads off
SDFEI’s Fall 2016 meeting season at the
Marriott Del Mar. Keynoter at the recent
FEI Summit conference in Colorado
Springs, Dr. Krippendorff highlighted a
methodology for fostering business innovation based on continuing to evaluate
opportunities and options after most
companies settle into the status quo.
Note the new date and new event timeline for this SDFEI dinner-meeting.
Wednesday September 21.
Register now at pierpoint2@twc.com
or contact Paul at 619.871.4335. Timeline: 5:15pm networking
Reception; 6:00pm “Dinner with Kaihan Krippendorff”; followed
by Dr. Krippendorff’s observations at 6:30pm.
At the FEI Summit, Dr. Krippendorff explained the importance
of what he called searching for the ‘fourth option,’ explaining
that most business executives tend to think in terms of threes. By
setting aside the first three ideas for addressing a challenge or
seizing an opportunity, companies can develop innovative ideas
that otherwise may not have been uncovered.
“When you can get people to continue thinking and uncover a
fourth option, that is how you win,” Krippendorff said. He added
that innovative ideas result more commonly from changes in concepts or processes than from technology alone. For instance, following established practices leads to predictability that competitors can anticipate easily, but changing those practices and approaching markets in different ways can cause competitors to
pause and open a window for those innovations to gain acceptance. “When a concept is inconsistent with the logic or beliefs of your competitors, that’s what makes the idea disruptive”.
Krippendorff said companies must go beyond basic success
factors -- such as controlling resources such as intellectual property, fostering customer loyalty and capturing economies of scale
– to anticipate how industries and customer demand is likely to
change over the next few years. He cited examples in sectors
such as the privatization of space exploration, mobile banking
services and subscription-based pet food delivery as companies
introducing new approaches to established industries and markets. ,” Dr. Krippendorff concluded. Register today.
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SAVE THESE DATES
SDFEI has signed-on with the Marriott
Del Mar Hotel as host site for most chapter
dinner-meetings. November 17 receptiondinner-meeting is at San Diego Zoo.
Special Event — Summer 2016
Robert Half Management Resources
(Additional Details to Follow)
September 21, 2016 (Wednesday)
(New Date)
Marriott Del Mar Hotel

Board of Directors
Networking Reception
“Dinner With
Dr. Kaihan Krippendorff”
Business Strategist
Presentation

October 20, 2016 (Thursday)
Marriott Del Mar Hotel

Board of Directors
Professional Development Seminar
Networking Reception
“Dinner With . . .”
Panel Presentation
November 17, 2016 (Thursday)
San Diego Zoo
(Treetops Room at Albert’s)

Networking Reception
“Dinner With Douglas Myers”
President & CEO
San Diego Zoological Society
Presentation by Mr. Myers
Animal Display & Presentation

February 16, 2017
March 16, 2017
April 20, 2017
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Future SDFEI Programs
Dinner at the Zoo with Douglas Myers
President & CEO — San Diego Zoo Global
Thursday November 17, 2016 at 5:30pm

Douglas Myers sets policy and maintains the Zoo organization’s role as a leader in conservation and animal care. He came
to San Diego Zoo Global in 1982 as general manager for the Safari Park. Previously, he was with Anheuser-Busch and Busch
Entertainment Corporation in a variety of management positions,
including zoological supervisor and park operations manager at
Busch Gardens Bird Sanctuary (formerly Busch Gardens Los
Angeles) in Van Nuys, CA, and was director of park operations
for Old Country Busch Gardens facility, Williamsburg, VA.

4:00pm
5:15pm
6:00pm
6:30pm

4:00pm
5:00pm
5:15pm
6:00pm
6:30pm

5:30pm
6:30pm
7:30pm

January 24, 2017 (Tuesday)
Marriott Del Mar Hotel

Board of Directors
Networking Reception
Presentation by Wesley Bricker,
SEC Deputy Chief Accountant
SDFEI Dinner

EventsTaking Shape . . .

4:00pm
5:15pm
6:00pm
6:30pm

Picture: Directory and Social Media
A unique photograph opportunity will greet interested attendees
at SDFEI’s September 21 dinner-meeting in the Marriott Del
Mar, featuring a professional photographer on hand to gather
snapshots to be printed in the 2016-17 financial executives’
members’ directory, and for use on social media sites, e.g., Facebook, Twitter, LinkedIn, and more. Help create a keepsake
from the Dinner with business strategist Dr. Krippendorff – another positive asset to this SDFEI meeting experience.

Bring Free Guest(s) to Meeting
In a one-time-only offer, each Member or Sponsoring Partner
can now bring along a guest to an SDFEI meeting, if the
guest would qualify for FEI membership should he or she
eventually decide to apply for membership. Otherwise, the
guest fee is $85, which includes dinner and parking. And
Members and Sponsors who haven’t been to an SDFEI Dinner in a while: come see what you’re missing!

Financial Executives Join SDFEI
John Dill
Sempra International

John Dill is the controller for Sempra International, leading the company's accounting, financial
reporting and financial
planning functions.
Sempra International’s
business consists of two
South America utilities
located in Chile and Peru
and a publicly traded energy company in Mexico.
Total earnings for the
Sempra International business unit in 2015 was
$388 million.
John has been at Sempra since 2004. Before
joining Sempra, he was a manager at Deloitte.
He holds a bachelor's degree in business administration from San Diego State University
and is a certified public accountant.
Kristopher George
Alere Inc.

Kris George is the Vice
President of Global Tax
for Alere Inc., a global
point-of-care diagnostics
company. In his current
role, Kris is responsible
for leading the company's
global tax team and managing the overall tax strategy of Alere.
Prior to joining Alere
Kris had served in tax and
accounting roles both in private industry and
public accounting.
Kris received his Bachelor’s degree in Accounting from California Lutheran University
and his JD from the University of San Diego
School of Law. He is both a licensed CPA and
Attorney.
NEWEST SDFEI MEMBERS
(At Press Time)
Phyliss Schmedake
Altman Specialty Plants, Inc.
pschmedake@altmanplants.com
David Fuhriman
Educational Enrichment Systems, Inc.
david@educ-enrichment.org

SDFEI BOARD OF DIRECTORS
2016-2017
President
MARK FISHER
Catholic Diocese of San Diego
Secretary
JANA KIENA
Kipp Adelante Academy
Treasurer
JOHN LOMORO
Kyriba Corporation
Immediate Past President & Nominations
Dr. SHARON LIGHTNER
National University
Vice Presidents - Programs
PAUL SULLIVAN
YMCA of San Diego County
CAROLYNN WINSHIP
SDFEI Member
LESLIE THOMAS
Qualcomm, Inc.
Vice President - Professional Development
CARL LOWMAN
Kleinfelder Group
Vice Presidents – Membership
JENNIFER DONOHUE
Arena Pharmaceuticals, Inc.
COLLEEN HARVEY
Karl Strauss Brewing Co.
VERONICA VALLEJO
SDFEI Member
Vice President - Community Relations
PHILIP I. NERHOOD
SDFEI Past President
Vice President - Academic Relations
DR. DAVID DeBOSKEY
San Diego State University
Vice President - Nat’l Liaison/Archives/FERF
GARY CORREIA
Mirum
Vice President - Special Events
GREGORY HANSON
First Cornerstone
Vice President - Career Services
MARTIN SOTO
Readerlink Distribution Services
Vice President - Sponsorships/Marketing
TED St. MARTIN
Dart NeuroScience LLC
Directors At-Large
PATRICK EDD
Annex Brands, Inc.
BARRETT LAMBERT
SDFEI Past President
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Webinars: Learn & Earn CPE
FEI National is rolling out an incisive new line-up
of free-to-Members webinars this month. Interested
Members can learn more and can sign up for the webinars, following login on the website, at:
https://www.financialexecutives.org/Events.aspx?
filter=webinars.

September 15 Noon ET
Consumer Products and Retail Industry Revenue Recognition
Presenter: Crowe Horwath LLP & FEI – 1 CPE

The new revenue recognition standard could significantly affect consumer products and retail businesses.
Financial executives and accounting personnel should
be aware of the potential ramifications of the coming
changes and determine the best way to implement the
guidance in their organizations.
This webinar will provide an overview of issues
they should consider to make sure their organizations
are prepared to implement the standard when it goes
into effect.
September 21 2:00PM – 3:00PM ET
Strategic Planning Tune Up
Presenter: Keyser & FEI – 1 CPE
Moving into your next year strategic planning, is
your process ready? Learn five questions to ask to
develop an actionable strategy and tune-up your strategic planning process.
September 22 – 10:00AM – 11:30AM ET
EY Q3 2016 Financial Reporting Update
Presenter: EY – 1.5 CPE
Are you up-to-date with current accounting and regulatory developments? Can you identify the implications for your company’s financial accounting and
reporting? Staying abreast of recent and pending rules
and regulations is critical to positioning your company
for success.
Each quarter, thousands of professionals gain critical knowledge by participating in the EY financial
reporting webcasts.
During this event, which is in cooperation with FEI,
the following topics are to be discussed:
·
·
·

Standard-setting activities at the FASB
Recent activities of the SEC and PCAOB
Other financial reporting matters to consider

Please join this 90-minute interactive discussion and
learn about developments in the world of financial
accounting and reporting.

Member Recruiting Ramps Up
At the SDFEI Board’s recommendation, and backed
by FEI National, SDFEI’s Membership Team is introducing a new membership recruitment effort that focuses on recipients — Winners and Finalists — of recent “CFO of the Year Awards” managed by SDFEI
Sponsoring Partner, San Diego Business Journal.
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From Robert Half Management Resources

A Multigenerational Workforce

In any company where a wide range of experience
exists, chances are you also have a multigenerational
workforce. Your finance department likely has baby
boomer controllers, Gen X tax managers, Gen Y financial analysts and Gen Z payroll specialists. They
may have a lot in common, however being formed by
the decade in which they came of age, they also have
varying outlooks, values, communication preferences
and work styles.
As financial executive, if you’re the manager of this
disparate group — and depending on which generation you fall in — you may wonder about how to lead
such a wide range of ages.
To manage that workforce, you have to know what
makes them tick. The four generations in today’s
workforce have unique preferences, from general behavior to decision-making processes.
Baby boomers (born 1946–1964) are work-centric,
independent, tend to challenge the rules and have
a somewhat guarded communication style.
Gen X (born 1965–1977) grew up in the boomers’
shadows. They’re a little cynical, a lot individualistic and are highly adaptable to change.
Gen Y (born 1978–1989) came of age as internet
technology emerged and dominated their world.
They tend to prioritize family, friends and teamwork.
Gen Z (born 1990–1999) are tech natives. They
have never known a world without the internet,
are constant communicators and, having seen
their parents weather the Great Recession, desire
stability.

Of course, not every member of these generations
can be neatly categorized; there’s a wide range of behaviors within each group. And business leaders with
useful insights about how to manage a multigenerational workforce will find themselves to be more successful.
Helping members of a multigenerational workforce
interact smoothly and productively is a must-do for
managers today. Understanding that all employees —
from boomer to Gen Z — have much to offer a company will allow you to make the best use of everyone’s talents.
ABOUT THE AUTHORS
This article excerpt is provided courtesy of Robert Half
Management Resources, premier provider of senior-level
accounting, finance and business systems professionals
to supplement companies' project and interim staffing
needs. Anthony Benintend is SDFEI Sponsoring Partner
at anthony.benintend@rhmr.com and at 858.452.2866.

Life Sciences Valuations
By Raymond Rath
Managing Director
Globalview Advisors LLC

Valuations of life sciences (“LS”)
assets are needed for investment
assessment, funding negotiations,
issuance of stock options, financial
and tax reporting, and other purposes. LS valuations are complex as
firms range from development stage
to mature firms, a single LS asset,
or a portfolio of IP assets.
Risks include technical (IP that
“works”), commercial (market acceptance) and financial (sufficient ROI and funding). LS
has significant technical risk. If technical risk is overcome and commercial and financial risks were properly
assessed, significant ROI is possible. Non-LS firms often
have lower technical risk but greater commercial and
financial risk.
Generally, assets are valued using market transactions
or DCF models. Complex science, long development
cycles, risk of technical failure, and changing market
conditions make LS forecasting difficult. Studies of LS
success rates are increasingly available. VC returns cover
a broad range—selecting a discount rate for a “success
scenario projection” is difficult. Weighting future success
and failure scenarios and using an industry cost of capital
is preferred. As technical risks are overcome, the precision of traditional valuation models increases.
As many transactions are private, valuation based on
market comparables is difficult. Comparables are less
relevant in early-stage valuations. As LS assets move to a
later stage, market transactions may be more meaningful.
For a pre-revenue firm, the market cap of similar firms
may provide insights.
Sunk costs should be considered. For a LS project with
modest sunk costs and high total development costs and
technical risk, valuation at a dramatic premium to costs
incurred requires careful assessment.
LS companies will continue as a relatively risky, high
growth investment. For early stage companies, future
outcomes range from bankruptcy to strategic acquisition
or IPO. Valuations require deep technical insights, industry knowledge, and knowledge of alternative opportunities.

ABOUT THE AUTHOR
Raymond Rath, ASA, CFA, is Managing Director with Globalview Advisors LLC, an SDFEI Sponsoring Partner, and an
independent valuation advisory firm with offices in Irvine, London, Boston and Los Angeles.
Ray is a member of the AICPA Investment Companies Task
Force that is working on a guide on valuations of portfolio
company investments.

Cont’d from Page 1

President’s Corner
Besides meeting their peers from other companies and organizations in the San Diego region,
they can meet the excellent business strategist
who keynoted the 2016 FEI National Summit
summer convention in Colorado Springs.
New and veteran chapter Members are privy
to shined-up programs and services being e-sent
their way by both the local chapter and by the
national organization . . . member services such
as the SDFEI’s newsletter, its members’ directory, its respected Professional Development
(PD) opportunities and their reward of continuing education “CPE” credits, plus a revitalized
career services go-to place, where in-transition
Members (or those looking for new and different job opportunities) can turn . . . and, of
course, national programs like Financial Executive magazine, like the exciting e-webinars (read
about them on page 4 of this newsletter), and
much more.
Speaking of the annual directory, please plan
to use the free photo opportunity at the September dinner, where a professional photographer
will be on hand to snap your picture, so you can
contribute it to the members’ “Who’s-Who”
publication and to social media for use on Facebook, Twitter and LinkedIn, for starters.
Yes, SDFEI is a happening place. Come take
advantage!

REMINDERS . . .
Please update your membership “profile” to
make certain the information is 100% correct going
into the chapter’s annual members’ directory. If
you have not done so yet, please route your updated profile (sent to you with the Summer newsletter)
to SDFEI, P.O. Box 13054, La Jolla, CA 92039. Or
call Paul: 619.871.4335. If you need another copy
of your profile, contact us at pierpoint2@twc.com.
And if you have not yet remitted your annual
chapter membership dues investment, please do
so ASAP to Joann Kiselosky at 1250 Headquarters
Plaza, West Tower 7th Floor, Morristown, NJ 07960
or at jkiselosky@financialexecutives.org., or at
973.765.1017.
SDFEI is the leading organization of senior-level
financial executives in the greater San Diego region. SDFEI’s mission is to promote fellowship,
interaction, professional knowledge and qualifications of its members. Suggestion to your colleagues: Join us!
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SDFEI SPONSORING PARTNERS
September 2016
Please include SDFEI’s Sponsoring Partners in your business relationships; help assure them that their participation in
your professional society is a worthwhile business experience.

Jack Yelverton, Aon
858.610.2823
jack.yelverton@aon.com
Jeffrey Schwartz, Bank of America Merrill Lynch
619-515-7506

jeff.schwartz@baml.com

Trindl Reeves, Barney & Barney LLC
858.457.3414

treeves@barneyandbarney.com

William Kuhnert, BKM OfficeWorks
858.569.4700

bkuhnert@bkmsd.com

Darren Morgan, Cushman & Wakefield
858.558.5684

darren.morgan@cushwake.com

Diane Wallace, Deloitte
619.232.6500

diawallace@deloitte.com

John Clift, EY
858.535.7200

john.clift@ey.com

Michael Haghighat, Globalview Advisors
949.475.2801

mhaghighat@globalviewadvisors.com

David Fredrickson, KPMG LLP
858.750.7100

defredrickson@kpmg.com

Ryan Spencer, PwC
858.677.2400

ryan.spencer@pwc.com

Matthew Smith, RGP
619.230.7650

matthew.smith@rgp.com

Anthony Benintend, Robert Half Management Resources
858.452.2866

Anthony.Benintend@rhmr.com

Armon Mills, The San Diego Business Journal
858.277.6359

amills@sdbj.com

Siyamak Khorrami, Skyriver IT
858.812.5292

siyamak@skyriverit.com

Judy Thompson, Thompson Search
858.452.1200
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judy@thompsonsearch.com

